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Introduction

In this unit you will experience how to build up your vocabulary related to a certain topic, working on written and spoken texts. 



We have chosen for you a very much discussed topic dealing with the influence of the media on people’s lives. 



In order to talk about a certain topic in the form of a speech, presentation supported by a power-point, or just giving an informal personal opinion you need appropriate vocabulary. 

The richer your vocabulary related to a certain topic the better you can express your opinion and form your arguments. 

The outcomes of this unit
You will be able to:
- analyse new language material,
- identify key vocabulary related to a certain topic.
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1. Skim the text and insert the missing sentences. (task 1 in the pdf-material) 

 By doing that you will check your global text understanding. Rely on the  words and phrases you can understand without the help of a dictionary. 



2. Read the text again and identify the four approaches to the influence of the media; find the main arguments for each of them. 



3. You can check your further text understanding by thinking about some  criticisms of the four approaches (task 2 in the pdf-material). 
 
4. In order to check the meaning of selcted words form the text you can do the vocabulary exercise (in the pdf-material). 
 
5. Speaking exercise: 

 - chose one of the approaches from the text 

 - imagine you have to present it to somebody 

  - sum up the main ideas related to the chosen approach 

 - think about the structures used for expressing agreement / 
                  disagreement 
 - give your own opinion about that particular approach. 
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1. You will listen to five speakers who talk about advantages and disadvantages of the Internet. 
To prepare for the listening activity do the following vocabulary exercise: 



 Match the words to their meanings: 

 1    to contain                        a)    secretly listen to sb 

2    to tap sb                          b)      get   information about sb 

3    sinister                            c)      be a part of sth 

4    censorship                       d)    threatening 

5    to have access to              e)    be weak or not effective  

6    be appaling                      f)    imagination 

7    be anaemic                      g)    shocking    

8    to call sb's/ fancy              h)    to hurry sth 

9    to speed up                       i)    to make available to a number of  
                                                   people 

10  to disseminate                   j)    the process of removing sth that 
                                                   is not suitable
 



2. Listen to the five speakers and decide which of the opinions A-F each speaker expresses (task 1, pdf-material) 



3. Listen to the recording once again and check your answers. 



4. Now read the tape-scripts of the five speakers (pdf-material). 



5. Chose the opinion you agree / disagree with most of all. 



6. Imagine you would meet the speaker of the opinion you have chosen.Think about your own arguments for the discussion with the chosen speaker. 


 The following expressions can help you: 


 I believe… 


 In my opinion… 


 Firstly, this is…. 


 Secondly, the fact…. 


 I partly agree with… 


 I completely disagree with…. , because… 


 Your argument… 


 The problem you’ve mentioned 


 To sum up I think… 


 
7. Think about your imagined preparation for the discussion. 


  Was it easy to find the words you needed? 


 Were your arguments clear enough? 


 Do you think you provided enough arguments to persuade your partner? 


Summing up


In this unit you have: 


- practiced your reading skill and global text understanding, 


- learned new words and expressions related to the topic of the media, 


- improved your listening skills and understanding, 


- learned how to prepare for speaking, 


- to pay attention to pronunciation. 


We hope you have enjoyed the topic and you will be encouraged to do some further research about 


- elements of good speech and discussion 


- the theories, approaches and ideas related to the new media. 


In the Unit 3 you have a chance to work further on your listening skills, on the improvement of your vocabulary and speaking practice.  
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UNIT 5 ¢ The Media
D The Future - The Internet: Friend Or Foe?

Speaker 1:

The problem is that nothing that you put on the Internet
is really secure. People can hack into your emails, for example,
or get your credit card number if you buy something. The
CIA already has sophisticated technology which monitors
Internet traffic using key words. For all you know, the secret
service has got a file on you. It's like putting a tap on your
telephone so they can hear your conversations. The plus side
is that this could be used to stop potential terrorist acts, for
instance if a message contains bomb-making instructions,
or when they enter a suspect’s home and go through his
emails. But on the other hand it could be used for more
sinister purposes, such as limiting people’s civil liberties.

Speaker 2:

It's out of control. There's just no censorship. People
can put whatever they like on the net. For example, | walked
into my young son’s room the other day, he’s only eleven
years old, and he had this really hard-core porn on his
screen. | was shocked. It's appalling that young children
have such easy access to pornography. And what about
those paedophiles using the net to share their filthy images
and turning paedophilia into big business? It's disgusting!

Speaker 3:

It represents the biggest step forward in the freedom
of information in the last couple of hundred years. Not long
ago, for example, your only source of information was the
newspapers or the radio, and you can choose from a limited
number of these, and we know who controls them. But
there are no controls on the Internet. If your government
wants to pull the wool over your eyes in the domestic media,
you can just go on line and find out the truth and there's
nothing they can do about it.

Speaker 4:

There's too much stuff out there and most of it's junk.
Our kids are becoming anaemic with all that time spent
chained to the modem. It sounds cool to say that you're
‘surfing the net’, but what does that really mean? Spending
hours in front of the screen, finding out useless information
about film stars or pop singers or whatever catches their
fancy. And what do they get out of it? Square eyes. And
if their parents haven't got broadband, whenever you call
them on their home line, the telephone’s engaged, because
their kids are surfing the net!

Speaker 5:

It's no wonder they call it the Information Revolution.
Not long ago, if you wanted to find out about something,
you had to go to the library and hope they’d got the book
you wanted, or search the bookshops to buy a book on the
subject. But today, you just click onto a search programme,
type in the key words, and you've got masses to choose from.
Not only that, if you're doing research, you can quickly find
out what's going on in the world and what research has
already been done. It's like having the work of thousands
of people on your bookshelf. It certainly speeds up the
dissemination of knowledge.
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(© Are You In Contral?

Reading

Just how and how far does the media

affect people? Four theories on this are
presented in the article The Influence of the
Media that follows.

Five sentences have been removed from the
article. Choose from sentences A-H the one

which fits each gap (1-5). There are three extra

sentences which you do not need to use.

A Moreover, their reasons for watching or
reading something might be more complex
than to simply inform themselves.

B Some parents punish their children by not
letting them watch TV.

C They also point to the decision of the film
director Stanley Kubrick to withdraw his film
A Clockwork Orange after copycat violence.

D Firstly, people read, watch or listen to a
variety of media.

E On the other hand, other experiments have
been less conclusive.

F It emphasises that people do not exist in
vacuums alone with the media but are part of
complex social networks.

G If they enjoy it, they may seek to recapture
the enjoyment by committing violent acts
themselves.

H For adherents of this theory, people are
influenced by the media as a result of
repeated exposure to certain ideas.

The Influence of

the Media

Just how and how far does the media affect

people?
Arthur Palmer reports

0 how many murders did you
SSee on television last week?

Are you going to go out
and murder someone in response?
There is considerable discussion on
whether incidents seen on televi-
sion or in films stimulate people
to commit crimes or to behave in
anti-social ways. The discussion
of the influence of the media on
behaviour can be categorised into
four approaches: the Behaviourist,
Opinion Leader, Audience Selec-
tion and Cultural Effects.

The Behaviourist approach
claims that the media present
models of behaviour which influ-
ence people by convincing them
that they could achieve the same
results as those portrayed in a
film. Thus, someone watching vi-
olence on film or TV may be ap-
palled (punished) or enjoy it (re-
warded). (1) ... Supporters of this
theory cite research that shows,
for example, that children are
more likely to act violently towards
toys if they have just been shown
a violent film (2) ... Similarly, the
horror film Child’s Play, in which a
child’s doll inflicts acts of violence
on other dolls, was blamed for two
ten-year-old Liverpool boys killing
a child of two. To conclude, the
Behaviourist approach holds that
the media have a direct influence
on human behaviour.

The Opinion Leader theory
stresses the social context within
which the media’s messages are
received. (3) ... According to this
theory, each of us looks up to or re-
spects the opinions of certain peo-
ple, and it is these people who will
influence our behaviour. Thus, we
are more likely to vote for a certain
political party after hearing the
views of a respected family mem-

ber, friend or colleague than after
reading a newspaper or watching
the news. Likewise, young people
will see certain clothes as being
fashionable because their friends
wear them and not because they
see them advertised on TV, or they

will go and watch a movie recom- |

mended by their peers rather than
one recommended by a movie
critic, and so on. To summarise,
the Opinion Leader theory claims
that people are influenced more by
the people around them than by
the media.

The third approach is the
Audience Selection approach. This
claims that the impact of the media
on the way people act or think is
almost negligible. At the centre of
this theory is the belief that people
are consumers who decide for
themselves what they will watch
or read. They act as their own
censors, turning the TV on or off
as they wish and choosing which
publications to buy and what parts
they'll read. (4) ... For example,
someone might be watching the
TV half-interestedly while waiting
to do something else, like waiting
to go out, or it might be a serious
activity and engage their full
attention. Also, different groups
will respond in different ways:
young people will not view an
advert or news item in the same
way as adults, and neither will
they attach the same importance
to it. Thus, this approach suggests
that the media have little impact
on the way we behave.

The Cultural Effects approach,
on the other hand, suggests that
the media does have an impact
on the way we think and behave,
but that it is more subtle and
long-term. (5) ... A major example

of this would be the portrayal of
women in films, magazines and
adverts in terms of how physically
attractive they are and how good a
housewife they are; this then cre-
ates cultural expectations on the
part of both women and men as to
the role of women in society. Simi-
larly, people might be affected by
continual exposure to violence on
TV over long periods of time; the
final result, in some cases, might
be a desensitisation to violence
and thus a greater acceptance of
it. Hence this approach sees the
media as affecting the general cul-
ture of society.

In conclusion, there are four
approaches to the influence of
the media on behaviour. The Be-
haviourist approach sees the me-
dia as having a direct influence
on the individual, the Cultural Ef-
fects approach sees the media as
influencing the general culture of
society in the long term, the Opin-
ion Leader approach suggests that
individuals are influenced by oth-
er people rather than the media,
while the Audience Selection ap-
proach claims that the individual
is in control of the influence the
media may have on him. Given the
variety of individual personality
types, it is quite probable that all
four approaches have some truth
in them.
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Here are some criticisms of the four

approaches. Decide which approach these

criticisms refer to.

Write = for Audience Selection

for Behaviourist
for Cultural Effects
or for Opinion Leader
GD * individuals who influence others
might be influenced by the media
themselves

* can only be tested by
questionnaires, etc. rather than
scientific experiments

GD * claims the media is the main
culprit for society’s problems,

ignoring other factors such as
unemployment, urbanisation,
education, upbringing, etc.

* research doesn’t bear in mind what
the subjects were like beforehand

* oversimplified view of what
motivates people

3 * virtually denies media have any
CD effect at all

* overemphasises people’s ability to
control the media

* if this model were correct, why
would companies spend so much
money on advertising?

CD * because of the time spans involved,
q e S
it’s difficult to prove scientifically

* evidence concerning media

attitudes to specific groups or issues

is necessarily subjective, and so
can be manipulated to support the
theory

Vocabulary

The words in bold in extracts 1-6 below have

more than one meaning. Which of the words or
phrases, A or B, have a similar meaning to these

words as they are used in the extracts.

60 [UnitS - The Medial

The Behaviourist approach claims that the media
present models of behaviour ...

A asserts

B demands

Thus, someone watching violence on TV may be
appalled or enjoy it.

A frightened

B horrified

If they enjoy it, they may seek to recapture the
enjoyment by committing violent acts themselves.
A bring back

B catch again

If they enjoy it, they may seek to recapture
the enjoyment by committing violent acts
themselves.

A perpetrating

B promising

The Behaviourist approach holds that the media
have a direct influence on human behaviour.

A grasps

B maintains

Also, different groups will respond in different
ways.

A react

B reply

This approach suggests that the media have little
impact on the way we behave.

A collision force

B influence
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Listening

You will hear five people giving their views

on the Internet. For 1-5, choose which of
the opinions A-F each speaker expresses. There
is one extra letter which you do not need to
use. You will hear the speakers twice.

A The Internet can result in a Speaker 1
great waste of time.

B The Internet can be used for ~ SPeaker 2
immoral purposes.

C The Internet accelerates our
understanding of the world. ~ Speaker 4

D The Internet can be used to
control the population.

E The Internet prevents
government control of the
news.

F The Internet has been the
greatest step forward in the
media in recent years.

Speaker 3

Speaker 5

What are your opinions on the issues
raised by our respondents?








